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Sportivate launched

Year 1
2011-2012

Sportivate Portal



https://www.sportengland.org/media/1063/case-study-higher-education-2.pdf
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The Sportivate portal

= * LOTTERY SPORT
spnrt“’atg é FUNDED ‘ﬂ' - The Sportivate portal has been a bespoke system that was launched at the

T——— start of the programme to capture all data relating to Sportivate. A number
e A B of versions of the portal were created to ensure that it has always been fit for
purpose for the data that needed to be collected.

Dashboard

Print| [Mational ¥ Back to Dashboard | | Upd

The portal has enabled data capture of every participant who has come through the
Sportivate programme, a great achievement for a national sport development

Cumulative {2015-17) Sustained (%) Region chan is based on all 201515 and 2015-17 regions!

ahilty dista combined programme. It also enables live tracking for CSP project managers.

Cumulative {2015-17) Sustained (%) CSP chan is based on all 201515 and 20156-17 CSP thr
data combined

Target and performance measures

Sustained (%) Region char s based on all 2015-18 and 2015-17 regional three month sustains
wear 201515 and 2019-17 e regional sustainability for 2 =

Sustained (%) £ SP chr s besed on of ST s sl 848,282 unique participants across 63,556 projects, with
< enorth targets during st A7 396,652 sessions entered onto the portal throughout the 6

o 315t March each year

Faor infarmation on the confidence intervats of the ned data plesse read the Confidany yea rS Of S po rt ivate .

Cumarative (2015-17) Suslained % Region Acrass 3 - 12 monkhs
100

. & I have used the Sportivate portal for over 3 years, our Sportivate providers have found
this easy to use and the new charts provide a useful overview for CSP Sportivate
Leads.”

Jacqueline Galvin, Leap
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Year 2

2012-2013


https://www.sportengland.org/media/1168/20120424-sportivate-case-study-2-reaching-young-women-3.pdf
https://www.sportengland.org/media/3870/case-study-ngb-engagement-rugby.pdf
https://www.sportengland.org/media/1165/case-study-neets-3.pdf

Sportivate awards launched
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Spartivsts 0n 4 large scale
S5tk Ofmatans Yeveen, Souts Yorkabiry

Age range and
partnerships

Year 3

2013-2014

‘Spotlight o’ case studies

‘Spotlight on’ case
studies


https://www.sportengland.org/media/4601/sportivate-on-a-large-scale-sheffield-international-venues.pdf
https://www.sportengland.org/media/1099/sportivate-case-study-workplace-fitness.pdf

Age range and partnerships

11-13 year olds included @
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In 2013, the minimum age for Sportivate
dropped to 11 years old, enabling 11,12 and
13 year olds to participate in Sportivate for »
the first time. The age range was adjusted to
aid the transition from school to community

sport. '

Although, the change meant a wider
audience for Sportivate, the period
immediately following the change, saw a
decrease in the proportion of 19-25 year
olds engaged in favour of the ‘easier to find’
11-13 year olds. This was rectified by the
end of year 4, when the proportion of 19-25
year olds increased again.
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‘Spotlight on’ case studies
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https://youtu.be/-HAC2ZPpprg?list=PLqwbaKFbkQ_H8b9EkY6kA8XCSD4oG4LCr
https://youtu.be/8ZQqTD-ie60?list=PLqwbaKFbkQ_H8b9EkY6kA8XCSD4oG4LCr
https://youtu.be/ejwuIVIKBO4?list=PLqwbaKFbkQ_H8b9EkY6kA8XCSD4oG4LCr

Insight into youth participation

Youth Insight

The imguact of Sportivate on anti-sodal behaviouwr

‘Spotlight on’ case

studies

Sportivate
innovation fund

Year 4

2014-2015

Reaching inactive* young people through
Sportivate

Select your heading
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https://www.sportengland.org/media/4358/case-study-police-provided-projects.pdf
https://www.sportengland.org/media/4490/sportivate-case-study-reaching-inactive-young-people.pdf

Insight into youth participation

£ Sizing the market: young people’s attitudes and bely
The challenge of growing

yvouth participation in sport

The Sport England Youth Insight Pack was released in August 2014. The
information in this pack had a large influence on Sportivate delivery
with deliverers being challenged to think to a greater extent about
young peoples attitudes to sport and how to ensure projects are
suitable for inactive young people both in the way they are marketed
and delivered.
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= i e e ; oug and independen’ Following on from the Youth Insight Pack, a further piece entitled ‘Under the
F Y N =t .. : Improvers tecinemaoro o o _ , :
w' R ' . ! el snghipt A Skin’ took a closer look at youth personalities, with the aim to help providers

e g NS i theylike 107 and deliverers understand the attitudes, behaviours and preferences of
% 'ﬂ\.. s oo ' . ) young people. This is a perfect starting point when designing programmes to
get young people active.

CSPs were encouraged to run workshops for providers and deliverers to disseminate
o g the information and to advise them what they would be looking for in their
® | applications.
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‘Spotlight on’ case studies

<. & Sportivale -beyond deliveny
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Female participation

The second of the 3 case studies focussing on female
participation used additional data collected from female
Sportivate participants about their sustained participation.
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Team vs individual sports

Vi - Not only are there fewer team sports to take part in than individual sports, but the profile of the role models
in individual sports is significantly higher than the profile of those taking part in team sports.

This means that inspiring and encouraging young women and girls to take part in team sports is even harder
than for individual sports and activities

)
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Adding Value

The adding value case study focussed on what
CSPs were spending Sportivate money on to
deliver ‘above and beyond’. CSPs made links to
other funding streams to maximise the impact as
well as using Sportivate funding in innovative ways
to maximise sustained participation.


https://youtu.be/jk7nlJw6UII?list=PLqwbaKFbkQ_H8b9EkY6kA8XCSD4oG4LCr
https://www.sportengland.org/media/4595/case-study-female-team-v-individual-sports.pdf

Sportivate innovation fund launched



https://vimeo.com/201116690
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Sportivate Innovation Fund

Case Study

Incentive Fund

2015-2016
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https://www.sportengland.org/media/4605/sportivate-case-study-new-measures-new-approach.pdf
https://www.youtube.com/watch?v=aF_i96quss8&index=6&list=LLUndG7_SsQQGenR9bj26hMg
https://www.youtube.com/watch?v=1Gm3wx5xPDY&index=5&list=PLqwbaKFbkQ_H8b9EkY6kA8XCSD4oG4LCr
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Sportivate incentive fund Launched




Sporting Champions

sportingY
chompions

Sporting Champions was a Sport England initiative that brought
world-class athletes face-to-face with young people and young
adults to inspire and motivate them to take up and continue
playing sport. Sporting Champions was aligned to Sportivate and
CSPs were able to use the knowledge, expertise and experiences
of elite sports people to inspire young people to stay sustained in
sport after Sportivate.

Sporting champions visited over 7,000 young people at
Sportivate sessions since the programme started in 2011.
The Sporting Champions programme was proven to raise
the enjoyment, motivation and inspiration of 87.7% of the
young people that completed the evaluation.

a4 ..u” -|" l||"u:.' .‘
T

RAALETTT PV PLIS AT

1
~~~~~~



Youth Personalities
Sportivate Case Study
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Youth Personalities 3

Sportivate Case Study Hedline Figures Year by Yeor
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https://www.sportengland.org/media/10347/sportivate-case-study-youth-personalities-1.pdf
https://www.sportengland.org/media/10931/sportivate-case-study-youth-personalities-2.pdf

Sustainability

Cumulative (2015-17) Sustained % Region Across 3 — 12 months
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B Inactive at registratir
70 Active at 3 month 7 . -
B 3 mo change The sustainability target evolved for year 5 and 6. In

Active at § mor years 1 to 4, the sustained figure showed the
Bl & month char percentage of participants still reporting that they took

Active at 9/ : v !
B 9 month ¢ part in activity 3 months after sportivate.
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20 L “RLW In years 5 and 6, the headline sustain target showed the

. - percentage of participants who moved from being inactive at

) registration, to active 3 months after taking part. This

provided a much more realistic understanding of the effect

Cumulative (2015-17) Sustained (%) Region Sportivate has had on changing sporting behaviour.

e
100 a2 The sustainability data has been combined for years 5 and 6 to give

B0 good confidence in the results. In year 5 23% of participants changed
B Inactive al Regir behaviour from inactive to active (sample size of 1,121) and this was

an
=14 Active al Surw 26% in Year 6 (sample size of 458).
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Headline Figures Year by Year
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